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Programme Characteristics iR I245 &

The programme aims to equip aspiring marketing talents with cutting-edge knowledge and skills to address the
opportunities and challenges in the global, digital age of the 21st century. Experiential, interactive, project-based, and
case-based learning is the cornerstone of this innovative BBA (Honours) MKT Programme.
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Our Teaching Team ¥ E X

Our teaching team consists of a well-balanced mix of full-time and part-time instructors, all with advanced degrees from
major universities in Australia, Canada, Hong Kong, the UK, and the USA. Apart from teaching, they also consult for a
variety of corporations and conduct original research to advance knowledge.
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Unlocking Potential BRLERE

Group Discussion /)\#H 5% & Interactive LearningZ5.8) 2 S

Business Experience Bi54 5

Several faculty members have run their own businesses in food services, import/export, IT, logistics, machinery, and real
estate. Other members have worked or consulted for companies in a wide range of industries, including advertising,
banking and financial services, energy and resources, government departments and NGOs, T, product management,
retailing, and social media.
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After four years, the
BBA-MKT graduates will
enter the job market fully
ready to:

Manage traditional and digital operations
Advance personal and organisational goals
Recognise global trends in the local context
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Keep a high level of professionalism and ethics
Excel in communication skills and teamwork
Transcend cultural and national boundaries
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Learning Blueprint for Year 1 KX—EBHEE

Foundational Curriculum Ei#:512

Principles of Business . Perspective on University English | @ Freshmen Chinese
Marketing * Economics 1 © General Education KEH T (—) CRK—FX

58 RE D BELRE (—) B :

Principles of - Business - Probability and University English Il © Chinese Literature
Management - Economics 2 . Statistics REHEY (T) . Appreciation
EIRARIE DRI L PEIXEmRE
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Multidimensional Development %t E
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Learning Blueprint for Year 2 K _EHEE

Foundational Curriculum Ei# ;372

Contemporary * Financial - Financial English for Academic - GE Elective 1 & 2
Information © Accounting  Management Purposes B GE: =130
Technologies - BEEs - IEEE Bifsasg S (=) & (D)
SREMRE : : :

Operation and - Management - Applied Putonghua English for - Free Elective 1
Supply Chain © Accounting 1 | ERZEEE Professional COBBEIT (—)
Management L BER : Communication
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Learning Blueprint for Year 3 K=E83&

Marketing Research Hong Kong GE Elective 3 GE Elective 4 Free Elective 2
miZE Business Law BHABEEBET BEHHABEEET EEE8T (D)
ENCEL (=) (1)

Major Electives F1EEIEE T

Advertising and IMC &S SiHEE
Brand Management R h& &1
Consumer Behaviour jH & #1752

Global Marketing =I5
Retail and Channel Management & M REEIE

Synergistic Integration FiEE &

CEO Talk (CLP Power t%£&
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Theory in Practice 2 H

Our internship programme enables students to apply the knowledge learnt from a classroom setting to real-life business
situations. The on-the-job training and the internship projects that are closely supervised by our experienced tutors enable
students to turn their knowledge into practice, making the learning experience more rewarding and challenging.
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Participating enterprises include £ EHtE 8145 :

® Hang Seng Bank ® Kerry Medical * Hong Kong ¢ Didi Chuxing
1845817 = ERERE Telecommunications SEEET
Bank of China o MTR BEES e Pacific BMW
hEERTT NG * ANSACPA KBS
HSBC o New World S ERTEN T e Flex Consultancy
tE & iR1T Telecommunications e New World Millennium TMR Hong Kong

e China South City Holdings
EEWITER

Frit R ER
Hong Kong Disneyland
HEBTELE

Hong Kong Hotel
TEAEREEAE

¢ TUV SUD Hong Kong
R SEE
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Learning Blueprint for Year 4 K&

Strategic Marketing Business Policy GE Elective 5 GE Elective 6 Free Elective 3
KiETI5E . and Strategy L EEBEEESET - BEREEESEx - BBExD)
C BEEUR KRR - () - (%) :
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Major Electives F1E#EIEE T

E-Marketing & 52 Customer Relationship Management &= S B4 & 182 Senior Year Project ER2H 7%
Marketing in China o Bl 522 Sales Force Management 56 A B &2
Services Marketing AR#5 5 £ Business to Business Marketing 12115 £2

hip Challeng
Decoding The Secret Behind Donki's Global Success curn New Student Orientation of MSC-EM
g .

SF&OC x HSUHK s\"
HKACEP Marketing Promotion oy
Proposal Competition

BIHEREZES x 18X

HKACEP i35 #E A B 2T LEE

Yeung Tak Hin
Alfred

THE HANG SENG UNIVERSITY
OF HONG KONG

i Second runner-up in the
Bronze Medal in the World MRERE XA HSUHK x SCMP

Asian Business Case HK“CEpﬁgﬁgﬁﬁﬁﬁwﬁ Entrepreneurship Challenge 2020

Competition 2022 o & : 1EX x FERMEIRIHE
HRDNEEZFIARE . , Al 2020 =&
2022 $k% : / || 7

Gold Award & Best Advertising Video
Award in the 2018 Joint University
Outstanding Marketing Award (JUOMA)
2018 B REBMRHIHREILLE
(JUOMA ) 8 K EHEESHHEE

Silver Medal in LEGO®
BRICKthrough Challenge 2019
2019 LEGO® BRICKthrough
Challenge #R%%

Outstanding Tertiary Students

Selection 2021 -

Top 10 Outstanding Tertiary Student
s B AR 2021 -

““““““““““ - EBTARERKRESE



Career Prospects and Further Studies FA%E R FE

Recent BBA-MKT graduates have launched their careers as:
RMNEEXEL SR ARNANBEETLIE - 8255 .
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Ali BARKAT Yandy CHAN Jay LAM
Publicity Officer Product Specialist Executive Director
Home Affairs Department, HKSAR Johnson & Johnson Nuttea (Shek Mun & Tuen Mun)

Eva LAU Edwina LEUNG Dickson NG
Senior Marketing Officer Assistant Officer Assistant Manager
Audi Hong Kong CTF Education Group Crystal International Group

David POON Elaine SHIU Stephanie TSANG
Senior Project Development Officer Founder & Chief Brand Officer Senior Manager
Hopewell Holdings Limited Ejj Holding Limited Digital and Ecosystem

DBS Bank



Testimonial on our students

Mr Henry YAU
Member of HKSAR Environmental
Campaign Committee

Testimonial on our graduates

read the glowing reviews about you!

Ms Lily CHONG

Executive Vice President, Human Resources

CTF Education Group

Representing the HKSAR Environmental Campaign Committee, | had the
opportunity to sit as a juror of the HSU Climate Action 2050 Marketing
Proposal Competition. Having listened to the finalists' presentations, | was
very impressed with MKT students, especially in their understanding of the
topic and presenting their original and creative solutions to HK's
environmental challenges. | want to thank the Department of Marketing,
HSU once again for organising the Competition, which has enabled our next
generation to help HK to achieve carbon neutrality, and in turn become to
build a greener, more responsible and sustainable city.

Thank you for making Mondays so much less gloomy! You are such a
superstar! | love the energy you bring to the office every day. Your ability to
take every task with utmost sincerity has left us all stunned and is the fuel
to great company culture. Thanks for adding extra miles to ours. Your
sunny disposition is a real asset to the office and | need sunglasses to

Some BBA-MKT graduates have chosen to pursue advanced degrees.

Popular choices include:
MRPEERLEREKRESEE - BUTAUMEGEINKCEENE

e City University of Hong Kong e University of Bath

e Hong Kong Baptist University e University of Bristol

® The Chinese University of Hong Kong e University of Glasgow
e The University of Hong Kong e University of Lancaster

e University of Leeds
e University of Warwick
e University of Southampton

e University of Warwick



ENQUIRIES ON APPLICATION AND ADMISSION
ABBFEN

Applicants can submit their applications through The Hang Seng University of Hong Kong Online Application System. For
further enquiries, please contact the Registry.

PAEUBERBIEERBN EANBPBRHBPH - AE—DTE - FUHESEIRABE -

Year 1 entry Applicants should possess HKDSE or equivalent qualifications.
AB—FR BFEERERERBPERIEESE -

Year 2/3 entry Associate Degree or Higher Diploma in a related discipline.

AB_/=FR B A B EBEMEBRNEIBTH SR CRBRE -

Tel B3 : 3963 5710

XV\;bgtg Z@f . B httpg/vywyv.h;i.edugkhk R instagram
mission Email A2&# : ugadmission@hsu.edu. v .y

Fax [BE : 3963 5553 @380 @OH¥E©

Programme Email 12 &78 : mkt@hsu.edu.hk J’::.' 33 ‘l;f

Address Hiit : Hang Shin Link, Siu Lek Yuen, Shatin, NT & "E'ﬁ -ﬁ,ﬁ
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In case of any discrepancy between the English and Chinese versions of the contents of this pamphlet, the English version shall prevail
4 BNRBUTRABHE - PEAEESE
The Hang Seng University of Hong K')m incorporated in Hong Kong with limited liability by guarantee
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