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Programme Characteristics iR 24562

The programme aims to equip aspiring marketing talents with cutting-edge knowledge and skills to
address the opportunities and challenges in the global, digital age of the 21st century. Experiential,
interactive, project-based, and case-based learning is the cornerstone of this innovative BBA-MKT
Programme.
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Our Teaching Team {22 [E| [

Our teaching team consists of a well-balanced mix of 17 full-time and 6 part-time faculty members,
all with advanced degrees from major universities in Australia, Canada, Hong Kong, the UK, and
the USA. Apart from teaching, they also consult for a variety of corporations and conduct original
research to advance knowledge.
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Teaching awards (past three years) Research Outputs (past three years)
HERIE (RE=5) MARER (REL=5F)

Cases and Book Chapters
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International Conference Papers
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Academic Journal Articles
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Business Experience B ES

At least five faculty members have run their own businesses in food services, import/export, IT,
logistics, machinery, and real estate. At least ten others have worked or consulted for companies in a
wide range of industries, including advertising, banking and financial services, energy and resources,
government departments and NGOs, IT, product management, retailing, and social media.
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Learning Blueprint for Year 1 X —2EE[F

Foundational Curriculum E®# 22

Principle.s of Busingss Perspective on University English Freshman Chinese
Marketing Economics 1 General Education | &Il i i
TS ERE HEEEE () B KBH (—) & () A—EX
Principles of Business Probability and English for Chinese Literature
Management Economics 2 Statistics Academic Purposes Appreciation
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Learning Blueprint for Year 2 X — £ EEE

l Foundational Curriculum £ 372

: Financial Financial English for Professional| Operation and Supply
Global Marketing A . M C e ,

EE IR ccou ntl ng anagement ommuT|cat|on Chain Management
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Information Management Applied Putonghua G EE Iectl\ve 1:5,‘3 Free Elective 1
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Unlocking Potential B B &L

Behavioural Laboratory — Cutting-edge facilities for Behavioural Laboratory — Observing consumer and ~ Computer-Assisted Telephone Interviewing Centre
conducting behavioural research business behaviours e ==
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Multidimensional Development % T2 B

Exchange Programme 352
Japan South Korea PN

« Aichi Shukutoku University « Chung-Ang University o DEZRAR
* Nanzan University * Hanyang University o DiEEIMNEE LS
* Osaka International University * Inha University « EAAE
¢ Seinan Gakuin University « Korea University Sejong Campus o« HEENEAE
« University of Niigata Prefecture * Pukyong National University « HINEEE S AE
=) | France USA

= F=

Ecole de Management de Normandie * Albright College

o ERAER * EDC PARIS Business School * Carthage College
. BT KSR * INSEEC Business School * Cottey College

« ByEEAS * |SIT - Institut de Management et de * Gordon College

« EiyEEAR Communication Interculturels + Whittier College

For a complete list of exchange partners, please refer to the Student Affairs Office webpage.
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l ? Professional Curriculum E:R72
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Advertising and IMC | Brand Management | Marketing Research Buzrngessfgw ﬁ;;ieg::i .
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Customer Relationship | Retail and Channel GE Elective 4
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Consumer Behaviour
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Management
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Synergistic Integration B2 &i&

Theory in Practice 2L A

Our internship programme enables students to apply the knowledge learnt from a classroom setting to real-
life business situations. The on-the-job training and the internship projects that are closely supervised by our
experienced tutors enable students to turn their knowledge into practice, making the learning experience
more rewarding and challenging.
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Participating enterprises include 2 BB
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¢ Hang Seng Bank » Kerry Medical * Hong Kong * Didi Chuxing
BT ERRE Telecommunication EREHTT
R
* Bank of China * CLP Group EEEA * Pacific BMW
R EISRTT FEE * ANSA CPA AFHFES
« HSBC « New World S B ETADTT « Cathay Pacific
FE & ERTT Telecommunications * GOGO VAN B Ffinas
" FE B i
¢ China South City Holdings AR « TUV SUD Hong Kong * New World Millennium
HE IR » Hong Kong Dlsneyland AEEREEE Hong Kong Hotel
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l Professional Curriculum E¥:E7i2

Busi Poli GE Elective 5 & 6
Strategic Marketing Marketing in China | Services Marketing e _— ei {ve mn=
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Synergistic Integration B2 E &

Silver Medal in LEGO®
BRICKthrough Challenge 2019

2019 LEGO® BRICKthrough
Challenge R 2

Gold Award & Best Advertising
Video Award in the 2018

Joint University Qutstanding
Marketing Award (JUOMA)

2018 THEASBHRMIEREILE
(JUOMA) £ 88}
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Second place in the 2017
SCMP Classified Post’s =
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L_ . “Young Marketer of Tomorrow”

2017 FE2 4R Classified Post

“Young Marketer of Tomorrow”
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Golden Award in the
2017 HKSTPC ™= |
Technopreneur Awards ¢
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Career Prospects and Further Studies 53 S FHE

After four years, the BBA-MKT graduates will enter the job market fully ready to:
TR FRIZE - RPONEXERAHUTRHE - BHERS

M anage traditional and digital operations HEEHEM T
A dvance personal and organisational goals T8 A YN j;%
R ecognise global trends in the local context HEEERFT %

K eep a high level of professionalism and ethics
E xcel in communication skills and teamwork

T ranscend cultural and national boundaries

Recent BBA-MKT graduates have launched their careers as:

ZANEFLECRE TRMNMBHETE - B84 -
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Executive Director Assistant Manager Senior Marketing Officer Senior Project Development Officer
Nuttea (Shek Mun & Tuen Mun)  Crystal International Group Audi Hong Kong Corporate Communications
Hopewell Holdings Limited

(5"""‘“’"'?"’“"" | - . NEXUSGUARD

MED|C .. - iVICES

Premier DDoS Protection
BE% DDoS BhtP

Product Specialist Founder & Chief Senior Manager Partnership & Business  Assistant Marketing
Johnson & Johnson Brand Officer Digital and Ecosystem Development Executive  Manager
Ejj Holding Limited DBS Bank Asia Miles Nexusguard

Some BBA-MKT graduates have chosen to pursue advanced degrees. Popular choices include:

MOBREBRBEELEE  BUATIMIEIINNBEE

» City University of Hong Kong » University of Bath ¢ University of Leeds

* Hong Kong Baptist University * University of Bristol University of Miami

* The Chinese University of Hong Kong * University of Glasgow * University of Southampton
* The University of Hong Kong * University of Lancaster * University of Warwick
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ENQUIRIES ON APPLICATION AND ADMISSION
ABRFERER

Applicants can submit their applications through The Hang Seng University of Hong Kong Undergraduate
Application System. For further enquiries, please contact the Registry.

HREEAEBEBELEABREABRFERARGE - WEE—FPEHR  BHEFIRHEE -

Year 1 entry Applicants should possess HKDSE or equivalent qualifications.

A —F /R HAZEEEBEEBEPEXRAAEEE -

Year 3 entry Applicants should have completed an Associate Degree or Higher Diploma in a related discipline.
il = F R HEEREEEAERNBR TR BURRE -

Tel B : 3963 5555

Fax 8 : 3963 5553

Website 8 : http://www.hsu.edu.hk

Programme Email FR12&:# : mkt@hsu.edu.hk

Admission Email A2#3  : ugadmission@hsu.edu.hk

Address Hiuk : Hang Shin Link, Siu Lek Yuen, Shatin, NT

LR PNERITER

In case of any discrepancy between the English and Chinese versions of the contents of this pamphlet,
the English version shall prevail.

AREBBTATARRERE - PXEREHRSE -

The Hang Seng University of Hong Kong is incorporated in Hong Kong with limited liability by guarantee.
EEELEARBRE—RRNBREIMRLZBREARAA -
Information updated as of September 2021.
BRENEHE2021F9A -

Bachelor of Business Administration (Honours) in Marketing is recognised under the Qualifications
Framework (QF).
QF Level: 5 | QR Registration No.: 19/000680/L5 | Registration Validity Period: 01/09/2019 to 31/08/2026




