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Programme Features i3 12456

The programme is designed for students who desire to be well-versed in more than one business
discipline. It integrates a broad spectrum of disciplines rather than focusing on a single field of study.
The all-round knowledge and skills offer students a unique advantage in today’s complex and dynamic
business environment. Under the guidance of academic advisors, students could flexibly choose study
paths suited to their interests and aspirations.
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Programme Advantage 3218 &%

Hmm... which business major should | choose?
BEEBBAAI T HIEB—FHESAC ?

BBA-GB enables students to acquire interdisciplinary business
knowledge and skills, and thus is ideal for those who are still
exploring their interests and potentials.

* BBA-GBA AR E2FEEEFRHLHBENRE - @A
— BREDBERMNREAE -

Can | create a unique study plan for myself?
B LUR A NRERFARE?

BBA-GB students can customise their own study paths in a flexible
curriculum, which allows them to pursue their interests, strengths
and career aspirations.
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Programme Structure ;R 1274518
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The flexibility to combine different disciplines...
TEESS TR EA
Supply Chain
Finance Accounting Marketing Management Management
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Four-Year Study Plan
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* Business Policy and Strategy

* Financial Management

® |[ndustrial and Organizational Psychology
* BUSINESS SPECIALTY ELECTIVE (4)

* BUSINESS SPECIALTY ELECTIVE (5)

* BUSINESS SPECIALTY ELECTIVE (6)

* GE Elective (5)

* GE Elective (6)

¢ Free Elective (4)

* Free Elective (5)

J

* Global Logistics Management

* Management Accounting |

* Consumer Behaviour

* BUSINESS SPECIALTY ELECTIVE (1)
* BUSINESS SPECIALTY ELECTIVE (2)
* BUSINESS SPECIALTY ELECTIVE (3)
* GE Elective (3)

* GE Elective (4)

* Free Elective (2)

* Free Elective (3)

e

* Applied Putonghua

* English for Business Communication

* Information Systems in Business

* Financial Accounting

* Hong Kong Business Law

* Global Marketing

* Management of Contemporary Business Operations
* GE Elective (1)

¢ GE Elective (2)

* Free Elective (1)
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* Freshman Chinese

* Chinese Literature Appreciation

* English for Effective Communication
* English for Academic Purposes

* Probability and Statistics

* Perspectives on General Education
* Principles of Management

* Principles of Marketing

* Business Economics |

* Business Economics |l

FLEXIBILITY



Professional Connections B 3£ 45

* |nternship programmes enhance students' hands-on experience and professional connections.

BB 898 2 T RIE % A TG LA -

* Professional activities, such as CEO seminars, company visits, and business skills workshops, link students
with the real world and facilitate their understanding of different industries.

SHEXRREE - MCEOBE - X2 - BERRSITENS  NRSEAHTREITENRS > XK RELE
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¢ Alumni events connect students and alumni, building an extensive HSUHK business network.
REBESERKESEBERN - BERE - SEEEBANBE -
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Overseas Exchange
BINZT

Up until 2020, we have established exchange partnerships with over 70 overseas institutions across Asia,
Europe, North America and Middle East. Students are encouraged to participate in outbound exchange to
broaden their horizons.

BIE2020%F - EXEBBTOMEINBNR] A 1FinHE - SBBLEREBINR - BARE -

e Aichi Shukutoku University

e Nanzan University

e Osaka International University
e Seinan Gakuin University

e University of Niigata Prefecture

e Chung-Ang University

e Hanyang University

¢ Inha University

e Korea University
Sejong Campus

e Pukyong National
University

¢ Albright College
e Carthage College /
¢ Cottey College :

¢ Gordon College

¢ Ecole de Management
de Normandie

e EDC PARIS

Business School

¢ INSEEC Business School
e |SIT - Institut de
Management et de
Communication
Interculturels

¢ HAAGA-HELIA
University of
Applied Sciences

¢ JAMK University of
Applied Sciences

e |aurea University of
Applied Sciences

For a complete list of exchange partners, please refer to the Student Affairs Office webpage.
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Internship
=

Qur internship programme enables students to apply classroom knowledge to real-life business situations.
The on-the-job training and reflective presentations make business education more relevant and rewarding.

ERMEEERELEETERENABTREARIEL - BRERIIREEMTONIEE  RSLNEATA @ &
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* AIA International Limited =z ¥R (BIF) AR 2 A

* Alibaba [TR £E

¢ A.S. Watson Group [EE KEE

¢ Hang Seng Bank Limited 1848777

* Kerry Logistics Network Limited 5% 2 477t Bt 85 BR 2 7]
L’Oreal Group & % 1

Ogilvy & Mather Marketing Communications Ltd.
Prada Asia Ltd.

PRIZM Group Hong Kong

* Walt Disney World

Career Prospects
ThEERI =

Graduates have a wide range of career
options, such as:

BETNRERERS  flin:

" Project Officer IE E E’fi Assistant Accounting Officer
Ajj :;ﬁ:EE‘EIEE Humaniesources Officer Hj]@@g‘l'jz’ff =
Supply Chain Co:)rdinator wjfiﬁﬁﬁé Assistant Merchandiser EE\ ﬁ:ﬁ ConSU Ita nt

HEER=E8 Management Trainee

SRS S SR {32 S)| | A4 Operation Officer ST T
Customer Relations = T~ B/ _L_ i#%5478 Audit Junior
Officer  Executive Officer  Financial Analyst

TR ZaEss AN E

' Digital Marketing Officer Marketing Event Coordinator 18 EH&%%%’E’E
BHSERTT T~ B — Social Media Executive
. - SR R RS £
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