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Programme Overview

The Bachelor of Business Administration is the most popular programme in Hang Seng Management College
(HSMC). The Programme is designed to train professional and responsible leaders for the workplace and to
prepare students for postgraduate studies. Upon graduation, students will be equipped with the necessary
skills and knowledge to take up business related professions.
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Programme Intended Learning Outcomes
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Upon completion of the Programme, students are able to:
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e Empower professional and personal challenges through the application
of inter-disciplinary and multi-disciplinary knowledge acquired
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e Command effective communication skill in different business environments,
work as team players to integrate effectively the skills and knowledge
developed, and be able to manage independent lifelong learning
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e Evaluate own contributions and responsibilities in becoming professional
and responsible employees, business leaders and business partners
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¢ Prepare broad horizons and be inquisitive about various global issues and
developments such as politics, cultures, social sciences and technologies
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e Demonstrate a firm grasp of professional knowledge and skills for
conducting business in different contexts
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e Develop all-rounded capabilities for managing local and international
business operations
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Programme Structure
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The BBA is a four-year integrated business programme with three concentrations. Students are required to
take a total of 40 modules, including 15 modules in the Common Core Curriculum, 10 modules in Business
Education, 12 modules in the Concentration Specialty Area and 3 Free Elective modules.
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Concentration
12 Modules
EEET

HEZOREET

Year 1 -2

Common Core Curriculum Modules 2

Applied Putonghua Freshman Chinese
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Chinese Literature Appreciation Information Systems in Business
R RE EESC G

English for Academic Purpose Perspectives on General Education
BMERERE BIRBEHNE

English for Business Communication Probability and Statistics
[EESCEEE 1B & B At 22

English for Effective Communication
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Plus 6 General Education Elective Modules
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Business Education Modules B2 ¥ B E T

Business Economics 1 Hong Kong Business Law
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Business Economics 2 Management Accounting 1
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Business Policy and Strategy Operation and Supply Chain Management
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Financial Accounting Principles of Management
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Financial Management Principles of Marketing
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Year 3 -4

Accounting Concentration €52 51

Core Modules E{§E 1t

Accounting Information System
SRHEREMR

Advanced Accounting 1
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Advanced Accounting 2
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Advanced Taxation
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Auditing and Assurance 1
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Auditing and Assurance 2
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Corporate Finance
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Hong Kong Company Law
FBNEDE

Hong Kong Taxation
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Intermediate Accounting 1
hREFE (—)
Intermediate Accounting 2
hREFE (Z)

Management Accounting 2
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Core Modules E{§E T

Corporate Finance
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Financial Institution and Markets
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Financial Institution Management
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International Finance
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Introduction to Econometrics
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Marketing Concentration T 525

Money and Banking
BHIRITE

Personal Financial Planning
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Portfolio Management
REHEEER

Principles of Investment
RESRIE

Real Estate Finance and Investment
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Core Modules E{£E T
Marketing Research
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Strategic Marketing
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Any 10 of the following 12 modules &AL T128E T H #5108 T

Advertising and IMC
BEHRES S IHEE

Brand Management
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Business to Business Marketing
BERMIHE

Consumer Behaviour
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Customer Relationship Management
BEFBERER

E-Marketing

Global Marketing
RIRMIS2

Marketing in China
52

Retail and Channel Management
TERREERE

Sales Force Management
HEABEHE

Services Marketing
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Senior Year Project
SEREETE



Professional Recognition
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The BBA Programme (Honours) is accredited by the following prominent professional bodies:

THER (K8 BEL2URBEGEUTEXSZSHRA
Accounting Concentration Banking and Finance Concentration
SEHEE TREMBEE
The Hong Kong Institute of Certified Public ¢ Hong Kong Institute of Bankers (HKIB)
Accountants (HKICPA) BBRITES
BEREGMAE e Institute of Financial Planners of Hong Kong (IFPHK)
The Association of Chartered Certified Accountants BEUBRIMES
(ACCA) e Society of Actuaries (SOA)
BT ARG AE e CFA Institute
CPA Australia ¢ GRC Institute (GRCI)
LY - TVN-
The Association of International Accountants (AlA)
G N
The Hong Kong Institute of Chartered Secretaries
(HKICS)
EERNTMNERE

Chartered Institution of Management Accountants
(CIMA)
GRC Institute (GRCI)
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Career Prospects
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BBA Programme Graduate Employment Survey 2017
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Accounting, Auditing and Business Services
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Student Exchange Programme
B4R

Many BBA students have participated in the Student Exchange Programme. Up till September 2018, HSMC has
established exchange partnership with over 60 overseas institutions across Asia, Europe and North America.
Students are encouraged to apply for outbound exchange to broaden their horizons.
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What Participants Say...
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Akina Ng

BBA (Marketing Concentration)

To HAAGA-HELIA University of Applied Sciences, Finland
"The exchange journey brought me positive and consequential
changes to my personal growth undoubtedly. It shaped me into
an independent and open-minded person."

Yoyo Chow

BBA (Accounting Concentration)

To Lipscomb University, USA

“l am so glad that | can join the exchange programme.
Not only did I learn a lot inside and outside the
classroom but also gained lifelong friendships and

a lot of valuable experiences and memories.”

Internship Programme
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HSMC considers internship to be an effective learning tool for students. In 2017/18, over 300 enterprises offered
internship placements to HSMC students with over a thousand BBA Year 3 and 4 students participated in our
internship programme. The on-the-job training and tutors’ supervision of internship projects enable students
to turn their knowledge into practice, making the learning experience more rewarding and challenging.
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Participating enterprises include
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Bank of China (Hong Kong) Limited
hERTT (H8) BARAA

Cheung Kong (Holdings) Limited
FIE% (58) ARAR

Hang Seng Bank

1BAERTT

Hopewell Holdings Limited
AMEEBERLQR

Klynveld Peat Marwick Goerdeler o
2ERH B FHF Q) g x4 11
MTR Corporation

B

New World Telecommunications Limited
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PricewaterhouseCoopers

BERKEGTMERT

The Hongkong and Shanghai Banking Corporation
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Graduate Sharing
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Yvonne Ho

Accounting Concentration, 2018 Graduate

“HSMC offered me a lot of opportunities to mingle with industry experts from different
professional bodies. The BBA Programme equipped me with expertise to overcome
the challenges ahead in the accounting industry. | am glad that | did make a wise choice to
study the BBA programme at HSMC”

Eric See

Banking and Finance Concentration, 2018 Graduate

“Things end but memories last forever! I’ll never forget the wonderful and valuable experience
in HSMC. | joined the Student Ambassadors Programme, summer study tour and oversea
internship programme. | would like to say a big thank you to HSMC, my teachers and also
my friends. You all really make my life more meaningful and fruitful.”

Kenneth Chong

Marketing Concentration, 2018 Graduate

“Our professors and lecturers are exemplary and supportive. They gave me some very
5—— useful advice on my study and career planning. They also supported me in various

}’ » inter-university competitions and activities. Besides, HSMC adopts small-class teaching.

It enables me to bond with my teachers and schoolmates.”

ENQUIRIES ON APPLICATION AND ADMISSION
ABRFEH

Applicants can submit their applications through the HSMC Online Application System.
For further enquiries, please contact the Registry.
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Tel E54 1 3963 5555

Fax E&8 3963 5553

Website 485 - www.hsmc.edu.hk

Programme Enquiries #7243  : bba@hsmc.edu.hk

Admission Enquiries AZEE : ugadmission@hsmc.edu.hk

Address #blF - Hang Shin Link, Siu Lek Yuen, Shatin, NT

MALENERITEER
In case of any discrepancy between the English and Chinese versions of the contents of this pamphlet,
the English version shall prevail.
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Hang Seng Management College is incorporated in Hong Kong with limited liability by guarantee.
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Information updated as of October 2018.
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