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MEN

IN BRA

Reporters: Marco Lam  Winnie Choi Karen Kong Man Tsz Wa

For quite a long time, the bra has been seen as a
woman’s item. Walking into a high-end lingerie
shop--Chasney Beauty, located at one of the most
crowded districts Causeway Bay, out of surprise,
the one who is welcoming us is not a woman but
a man. His name is Joe, both the CEO and
designer of Chasney Beauty.

Chasney Beauty, a lingerie shop established by
Joe, is now a well-known international brand
exporting to different parts of the globe and has
been on international fashion display in France
and Shanghai. However, what is so special about
it is that this company is started by men from
roots.

It is believed that the non-users’ first impressions
of women’s lingerie, or more specifically, bra, are
mostly from their mothers. “Something flesh-

coloured and parents don’t allow children to
see.” Joe described what bra meant to him in his
childhood. Growing up in such a conservative
Chinese society where people treat underwear as
taboo, Joe’s cognition of bra was limited. “Except
seeing it while mum did the laundry, I had no
chance to look at bra. Even when we went past
the bra store in the wet market, mum used to
draw me away and walk faster, told me that boys
can’t look at it.” He remembered.

Until he grew up and studied Fashion and Textiles
in Hong Kong Polytechnic University, Joe still
couldn’t imagine that he would devote himself to
bra design industry. “I teased my male schoolmate
who worked as an underwear designer when
we graduated from university, but unpredictably
and ‘unfortunately’, I also followed his footsteps
afterwards.” He chuckled as he mentioned it.

Lesson ﬁam lapanese underwear

At that time, a Japanese underwear lace company
visited Hong Kong for overseas recruitment,
Joe was employed, and he invited Ben to join
the team. “The Japanese treat every detail very
seriously, design, selection of materials, patterns. ..
every single process takes a lot of learning.
After completing the whole rigorous training
programme, I understood that lingerie design is a
profession, and I never feel embarrassed anymore.”
Joe said.

After Joe acquired an agency right of a high-end
lingerie brand of Australia, he established his own
brand, Chasney Beauty. Joe became the CEO and
invited Ben to serve as Creative Director of the
company. Two male designers abandoned social
norms, embarked on the journey pursuing the real

beauty of bra.

Majoring in fashion design, Joe takes the elements
of evening dress as reference. “The colour selection
of evening dress often brings us inspiration. Isn't
it a pity to hide the corset with high quality
cloth and lace, as gorgeous as evening dress
inside outfits?” Following the trend of exposed
underwear, the release of high-end corset made
a hit, and attracted a number of local brands to
release some similar corsets in Taiwan where the
market used to be monopolised by traditional

style.

Their idea that involving unique pasties design in
bra has been rejected by female designers, but it
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finally had a great vogue! The collection ‘Victoria’
continuously won “The Best Lingerie’ of Anan, a
famous Japanese fashion magazine for two years.
At present, the products of Chasney Beauty
are exported to Europe, Japan, Taiwan, China
and other countries. They also participated in
international exhibitions in France and Shanghai.

“Bra is the best friend of a girl”

“There is a saying that ‘bra is the best friend of a
girl’ Bras are very important to a girl. Therefore,
there are many bras in the market with different
functions, sizes, and colors.” Joe pointed at the
bras on the display wall while speaking. “The
variety of bras helps girls to find the most suitable
one for them to wear.”

So, what is the difference for being a male bra
designer? “Nowadays, most of the bra designers
are female. This is because the bra is the closest
thing to a girl. Therefore, they know the needs
of a female. .” At the same time, Joe took out a
figure and showed us how he can wear a lace bra
on it and shaped it to look good. “For example,
while fitting a bra, female designers are able to
touch a customer’s body helping them to wear
it. Also, it is more convenient for customers to
talk about their needs and problems to their
homosexual designers. In the course of time, there
is a stereotype that only females can be the bra
designers. Therefore it is quite difficult working
as a male designer.” Joe exclaimed. “There is no
doubt that male bra designers are unusual in the
society, especially in China.”

Chasney Beauty

Chasney
Beauty

@chasney beauty
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M Joe also promotes his underwear design by social media.

So how can Joe’s company survive in the market?
Joe said they had the courage to innovate. “Because
I am not a female, so my designs are not trapped
by the traditional concepts. Therefore, our bra
designs are more creative and unimaginable.
Also, we think that the beauty of a bra is judged
by men. We know the most attractive point of
a bra.” Joe then showed us some sketches where
he highlighted a few points which are important
to bra design, such as the lace material, and how
to shape a bra. “However, some bra models and
customers will feel embarrassed while we are
with them during the fitting time. To solve this
problem, often, we will find female assistants
to help them. As for now, female designers still
are the main force of bra design. However, the
existence of male bra designers brings innovation
to the industry, breaking traditional stereotype,
creating more creative and stunning bras.”

As a man, did Ben and Joe try on a bra? Joe
laughed and said, “Of course I had. I realized that
if the chest or shoulder strap is too tight and too
hard, it will be uncomfortable for women to wear.
That is why the designs are based on the lingerie
templates generated from years of studies as
standards, and then adjust them according to the
difference in materials and designs. Models will
be invited to fitting sessions, and products will be
revised according to their opinions before they
are launched into the market.” Whether a bra is
comfortable to wear or not cannot be determined
by the feels and perspective of a male designer.
“When it comes to fitting, each size will be tried
by several models. We will give them two sets of
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Australian luxury lingerie brand Chasney
Beauty welcomes you into the intimate
Bucolic Boudoir” ambience of its new
boutique in Hong Kong... =+

http:/iwww.chasneybeauty com/

(Online image capture)

bras and underwears for a week or so, and the
views we get from models must be objective.” said

Joe.

5 mm, a big difference

To provide the best bras to the beauties, there
are many challenges to deal with. “The process
to produce a bra is complicated, involving the
combination of 52 tiny elements!” said Ben.
A bra might look simple, but it requires more
knowledge which is beyond your imagination.
“Unlike fashion design, the difference between
sizes is small. People will not recognize if there is
a 5mm difference. However, big contrasts exists
even there are just little changes. It will highly
affect the shape of cup and the size of bra.” To
provide the most comfortable and user-friendly
bra to the beauties, every step must be done very
carefully and precisely.

From the beginning till now, Ben and Joe met a
lot of embarrassing things in the pathway. During
their first “field trip” to the department storelto
look into the products of different brands, Joe said,
“it is super embarrassing. I always feel that there
are thousand pairs of eyes looking and laughing at
me. But this is my job. I must overcome all these
to be a professional.” Once you form a habit, it
becomes natural to you. “After several tries, the

hard feeling is disappearing.”
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